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Ronan Daly Jermyn in 
Dublin merger

✽ Law firm Ronan Daly 
Jermyn has merged 

with JM Burke Tax Solici-
tors, a niche legal practice 
in Dublin specialising in 
largely contentious tax 
work. The merger will see 
JM Burke’s Julie Burke and 
Clare McGuinness join 
Ronan Daly Jermyn as 
partners.

“They have extensive 
specialist knowledge and 
experience of Revenue 
law and the tax inves-
tigations process,” said 
Richard Martin, managing 
partner, Ronan Daly Jer-
myn. 

“They also, similar to our 
existing tax practice, have 
significant experience in 
advising at all stages of tax 
appeal hearings, including 
District, Circuit, Court of 
Appeal, and High Court tax 
cases and in negotiating 
settlements with Reve-
nue.”

Ronan Daly Jermyn is 
a full-service law firm 
employing 220 people in 
Cork, Dublin, Galway and 
London. John Cuddigan, 
head of Ronan Daly Jer-
myn’s Tax Practice, said 
the company’s merger 
with JM Burke coincided 
with the introduction this 
month of new tax appeals 
procedures.

“The act introduces a 
new appeals process, one 
aspect of which is that 
appeals against a decision 
or determination of the 
Appeal Commissioners can 
only be made to the High 
Court and then on points 
of law,” said Cuddigan. 

“This fact alone will 
mean that tax appeals will 
require greater technical 
resources to be applied at 
an earlier stage, given the 
increased importance of 
the first stage of the appeal 
process.”

Jamjou wins Jurys deal
✽ Tech start-up JamJou 

has secured a deal to 
supply its game-based 
training software to 36 ho-
tels in the Jurys Inn group 
in Ireland and Britain. 
JamJou’s training software 
combines smartphone 
technology with gamifica-
tion mechanisms to pro-
vide training to sales and 
customer service staff.

It uses games featuring 
real-life work scenarios, 

with animated characters, 
levels, points and leader-
boards, to train frontline 
and customer-facing staff 
in hospitality, retail and 
customer service indus-
tries.

Established in 2014 by 
training consultant Joe 
Brennan, Jamjou also gives 
managers access to analyt-
ics, which pinpoint areas 
where individual improve-
ment is required.

Dentists invest €3m 
in joint practice 
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By ElainE O’REgan

A 
low-cost 
d e n t a l 
p r a c -
tice has 
opened 
in Dub-
lin with 
an initial 

investment of €3 million and 
15 new jobs.

Dentists Niall Vallely, Peter 
Doherty and Paul O’Connell 
have pooled their resources 
to open 3Dental in Red Cow 
House on the Naas Road. They 
hope to attract customers from 
around the country with den-
tal services costing less than 
the industry average, starting 
at €25 for a scale and polish.

“We want to put a stop to 
people travelling abroad for 
dental treatment. It’s really a 
necessity, not a luxury, and 
there are ways to keep costs 
down, and offer lower prices,” 
said Peter Doherty. 

“We’ve looked at factors 
like location, so we’re based 
in a non-traditional area. Our 
building is in an industrial area 
where you wouldn’t gener-
ally find a dental or medical 
practice, so our overheads are 
lower.”

By working together in one 
practice, Doherty said he, 
O’Connell and Vallely could 
also keep running costs down. 
“We have economies of scale 
in having a number of dentists 
in one location, so we’ve been 

able to negotiate deals with 
dental suppliers,” he said.

Doherty specialises in im-
plant surgery, O’Connell runs 
the Old Quarter dentistry 
practice in Limerick, and Val-
lely has worked in Knocklyon 
Dental Surgery for ten years.

“We’ve opened 3Den-
tal with our own funds and 

bank finance, and then we’re 
leasing some of the equipment 
from suppliers,” said Doherty.

The 3Dental founders have 
plans to develop their prem-
ises to include medical ser-
vices with the addition of a 
GP surgery and facilities for 
chiropractic, physiotherapy 
and weight-loss services.

“Initially, we’d be looking at 
possibly adding another den-
tal surgery. We have three fully 
functioning surgeries now, but 
we’ve probably only devel-
oped two-thirds of the prem-
ises,” said Doherty.

“We want to build the brand 
initially, so that people trust 
us, and we’d hope to attract 
people from outside Dublin. 
I’ve seen people travel for 
dental services in some of the 
practices I work in, but a lot 
of them might be put off by 
Dublin traffic, so hopefully our 
location on the outskirts, close 
to the motorway network, will 
stand to us.”

By ElainE O’REgan

Mo n a g h a n 
b u s i n e s s -
woman Bla-
naid Johnson 
has invested 

€350,000 in her online beau-
ty business Cloud10Beauty.
com, moving to new prem-
ises and creating seven jobs.

Johnson has relocated to 
a 10,000-square-foot of-
fice and warehouse facility 
in Castleblayney so she can 
increase stock to facilitate ris-
ing exports to 120 countries. 

Cloud10Beauty.com sells 
cosmetics, skin and haircare 
products by 80 brands, in-
cluding Sigma Beauty, Nuxe 
and Tigi. Johnson established 
the company in February 
2011 and launched the site 
eight months later.

“I started the business 
in two spare bedrooms in 
my home and, after a few 
months, we moved into an 
office that was about 1,500 
square feet in Carrickmacross 
town centre,” she said. 

“We’ve outgrown that now, 
and the warehouse gives us 
the capacity for the extra 
stock we need for the orders 
coming in. It had gotten to the 
stage where we were ordering 
stock daily just to keep up. We 
can forecast better now and 
have the inventory we need.”

Around 35 per cent of 
Cloud10’s sales are outside 
Ireland. The company’s 
biggest export markets are 
Britain, Germany, France and 
the US.

To compete with other on-
line beauty retailers, Johnson 
has invested substantially in 

online technology, spending 
an average of €40,000 annu-
ally to keep the site updated.

“We work on the site daily. 
We make changes to it daily, 
and we’re constantly check-
ing, altering and updating,” 
said Johnson. “Eighty per 
cent of our traffic is mobile, 
so we’ve worked really hard 
to make sure that our website 
works really well on hand-
sets.”

The site has a live chat 
function for customer que-
ries, and product searches 
can be filtered based on for-
mulation, ingredients and 
skin type.

Johnson started Cloud-
10Beauty.com with 20 
brands, attracting customers 
with the offer of free delivery 
on orders over €15, and free 
returns and samples.

“We’re adding new brands 
all the time,” she said. “We’ve 
just added Pixi Beauty and 
we brought the Kardashian 
Beauty haircare range to Eu-
rope, and that’s been huge 
for us.”

By COlEttE SExtOn

Event management 
company Cuck-
oo has invested 
€50,000 in kitting 
out a new office in 

Dublin as it continues to ex-
pand. The company took out 
a ten-year lease on the space 
in Dublin 8, which will cost 
€430,000 to rent over the next 
decade.

There are seven people 
working for the company, but 
it often employs hundreds of 
part-time workers for events. 

The new office has more 
storage space and meeting 
rooms, as well as more desk 

space to facilitate expansion 
within the company. 

Cuckoo’s founder Mark 
Breen said it plans to hire two 

more people this year. 
The company, which was set 

up in 2012, focuses on event 

safety. “Many people think 
we are just at the event to 
make life difficult, and what 
you have to prove is that we 
are there to make it safe,” he 
said, adding that they often 
have to think of ways to adapt 
creative ideas to ensure an 
event is safe.

The company’s clients 
include the National Dairy 
Council, Fingal County 
Council, Dublin Pride and 
Pieta House. Breen said that it 
puts a lot of work into choos-
ing the right staff to work at 
its events. 

It has a core team of 15 
people that have been trained 
and Garda vetted so they can 

take charge at its events.
It is important to have a 

large team it can call on, 
he said, because during the 
summer, many events fall at 
the same weekends.

Breen said that the area 
of events is growing rapid-
ly, adding that while brands 
used to be content with just 
sponsoring events, now they 
want to get more involved 
and introduce more mean-
ingful and interactive expe-
riences.

“More companies are 
starting to spend now and 
they are looking at events 
as a way of pushing their 
brands,” he said.

By ElainE O’REgan

Tech start-up NVM-
durance will create 
up to ten jobs this 
year, having com-
pleted a €2.23 mil-

lion Series A funding round 
with existing investors New 
Venture Partners, ACT Venture 
Capital, Enterprise Ireland and 
the National Digital Research 
Centre (NDRC).

The company will use the 
funding to “prove to the mar-
ket” technology developed 
over 13 years to extend the 
lifespan of the flash mem-
ory used in laptops, mobile 
phones and GPS devices, said 
Pearse Coyle, chief executive, 
NVMdurance.

“Our strategy is to make a 
success of our early customers 
and to prove to the market that 
the product really works,” said 
Coyle. 

“Flash is replacing hard disks, 
but the problem is that it wears 
out. Our technology allows it 

to last about ten times longer.”
The technology was devel-

oped by NVMdurance found-
ers Joe Sullivan and Conor 
Ryan, who brought entrepre-
neur Coyle on board in 2012, 
after the NDRC invested in the 
firm during its research phase. 

The NDRC was also among 
the same group that invested 
€250,000 in seed funding in 

the company three years ago.
Coyle said NVMdur-

ance would create up to ten 
firmware engineering and 
commercial jobs this year. 
The company has secured a 
contract with Altera, the In-
tel-owned manufacturer of 
programmable logic devices.

“They make a flash mem-
ory controller and they’ve 

launched a solution that 
combines our technology 
with theirs,” said Coyle. “We 
now have a number of clients 
committed to deploying our 
technology, two of which have 
provided revenue advances 
alongside this Series A funding 
round. The funding will help 
us expand sales and market-
ing efforts as well as grow our 
engineering team.”

NVMdurance employs ten 
people and has offices in Lim-
erick and San Jose, California.
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Thirty jobs secured by 
new investment at la 
Boulangerie des Gourmets

✽ La Boulangerie des 
Gourmets, one of 

Dublin’s best-known 
artisan bakeries, has se-
cured the backing of a 
group of new investors, 
assembled by Malahide 
businessman Brian Reilly. 

The deal will secure 
over 30 jobs in the pro-
cess and the investors 
promise to continue the 
bakery’s long-estab-
lished reputation for pro-
ducing “some of the fin-
est artisan-style breads 
and pastries available in 
the Irish market today”.

The bakery, which op-
erates from North Park 
in Finglas, was originally 
established by French 
chef Patrick Guilbaud 
and La Maison’s Olivier 
Quenet. It produces a 
wide range of high-qual-
ity breads and pastries 
including its signature 
award-winning sour-
dough loaf.

Extensive renovations 
are now under way to 
upgrade the bakery’s 
production facilities and 
this work is expected to 

be completed by the end 
of May.

“The bakery has 
a hard-earned and 
well-deserved reputation 
for producing high-qual-
ity product,” said a 
spokesman for the group, 
“and we felt it was cer-
tainly worth supporting 
the current management 
team under the steward-
ship of bakers Seamus 
and Eugene Kane. We 
look forward to building 
on that positive history 
over the coming years.”

Boulangerie des Gourmets 
produces artisan-style 
breads for the Irish market 


